GHURGH GROWTH

magazine

2026(27 MEDIA KIT




GHURGH GROWT

magazine

ChurchGrowthMagazine.com info@churchgrowthmagazine.com

Connecting you with Why a Digital

influential leaders Magazine?

¢ 80,000 Subscribers We live in a digital age. Church Growth

N Magazine goes where church leaders

0,

* 60% pastors are — whether on a smart phone, tablet,

* 40% church staff laptop, or desktop. It’s available instantly
in multiple formats to be digested in the

Church Growth Magazine exists to ways and places church leaders prefer.

equip pastors and leaders to increase
in “all things”—leadership, discipleship,
outreach, community engagement,
finances

Our readers can access your product
offers on any device anywhere in the
world.

“Increasing in all things to Jesus, the
Head of the Church.” — EPHESIANS 4:15
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Who Are CGM Readers?

Church Growth Magazine (CGM) is delivered
to 80,000 highly targeted, highly qualified

church leaders. Fully 60% are pastors (the
majority of which are senior pastors), and
40% are church staff members.Since its
launch in 2019, readership has grown. Now is
the time to become an advertiser in this
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Our Readers....

* Have a $524,745 average annual church
budget

« 75% have major purchase authority

* Spend 30 minutes or more reading every
issue

* Have post-graduate degrees
* 83% make online purchases
* 87% view marketing/advertising of ministry/

business resources as important tools METHODIST 31%
* 97% state they, or someone in their NON-DENOMINATION 22%
household, purchased Christian items, BAPTIST 18%
including books and music. LUTHERAN 13%
* 86% view advice from experts as highly/very PENTECOSTAL 8%
important for leadership tools PRESBYTERIAN 4%
* 92% live in the US ANGLICAN 4%

READERSHIP

60%
PASTORS

AVERAGE AGE: 56

AVERAGE ATTENDANCE:
320

AVERAGE BUDGET:
$524,000
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COMPOSITE Age: 56 Attendance: 320 Finance Performance:
OF AVERAGE Gender: Male Budget: $524,745 Below average (post-Covid)
READER: Vocation: Senior pastor Lives in: USA Church Age: Over 15 years old
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What Do CGM Readers
Need?

CGM Readers’ Top 4 Concerns and Priorities:

1. Community outreach strategies and
programs

2. Growth strategies
3. Missions
4.Changing culture

OF READERS HAVE MAJOR
PURCHASING AUTHORITY







